
In line with the strong performance of world economies and in response to 
trade liberalization policies, world trade growth has outpaced GDP growth, re-
cording a 7.8% volume CAGR between FY03 and FY07. The rapid growth of 
MENA economies is acting as a catalyst for the augmentation of the value 
added logistics and transportation industry which is witnessing similar develop-
ments. The region is naturally located at the heart of the road connecting the 
booming Asian economies with the Euro zone enabling competitive access to 
sea, air and land modes of transportation.  
 
In February 2005, Arab International Logistics (AIL) PJSC was incorporated with 
a paid up capital of AED 1 billion with the intent of investing in the logistics 
business and was listed on the Dubai Financial Market through an IPO which 
was 80 times oversubscribed. Shortly after, in June 2005, Arab International 
Logistics acquired 100% shareholding in Aramex International for a total con-
sideration of AED681 million and later in May 2006, AIL consolidated its name 
under the Aramex brand to become Aramex PJSC. 
 
Aramex provides international and domestic total transport solutions to its cli-
ents through express package delivery, freight forwarding, contract logistics 
and other transportation services mainly to, from and within the Middle East 
and South Asia. Through a number of acquisitions, Aramex has expanded its 
network of coverage and broadened its service offering to areas like Europe 
and South East Asia with future plans to further penetrate the latter and to 
incorporate offices in Africa. Currently, the company comprises a staff of more 
than 6,500 employees spread in over 300 offices in 192 major cities worldwide. 
 
Aramex revenues witnessed a solid 28.9% CAGR between FY03 and FY07 with 
the top line more than tripling from AED556 million to AED1.78 billion over the 
associated period, maintaining a blended gross margin of between 45.4% and 
48.5% over the past five years. Net income has witnessed a robust 52.5% 
CAGR over the past five years while the net margin has proven stable between 
6.6% and 7.0% during the same period. 
 
On the aggregate level, we see revenues expanding at an 18.7% CAGR over 
our forecast horizon to settle at AED4.2 billion in FY12, on the back of strong 
organic growth across all major segments, specifically logistics services where 
we see extensive regional opportunities and a growing market share for 
Aramex.  
 
Our adjusted DCF model yields a value of AED3.21/share, representing a 53% 
increase over the current market price. Accordingly, we assign our strong buy 
recommendation for the share.   

Fiscal Year 2006a 2007a 2008e 2009f 2010f 
Revenues  1,364 1,784 2,196 2,648 3,142 

Growth 59.7% 30.8% 23.1% 20.6% 18.6% 

EBITDA Margin 9.8% 10.2% 10.0% 10.7% 11.5% 

Net Income  95 122 143 188 236 

Net Attributable  Income 95 122 143 188 236 

EPS (AED) 0.08 0.10 0.12 0.16 0.19 

EPS Growth 28.0% 27.6% 17.4% 32.1% 25.0% 

DPS (AED) 0.00 0.00 0.10 0.15 0.15 

P/E (x) 25.9 20.3 17.3 13.1 10.5 

Dividend Yield  0.0% 0.0% 4.9% 7.3% 7.2% 

P/BV (x) 2.2 1.9 1.7 1.7 1.6 

Book Value / Share (AED) 0.95 1.06 1.20 1.21 1.26 
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logistics industry which is 
the process of planning, 
implementing, and control-
ling the flow and storage 
of goods, services and 
information from point of 
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tional borders or through 
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World Trade: 
 
World GDP growth has proven buoy-
ant over the five year period extend-
ing from FY03 through to FY07 regis-
tering a 4.8% CAGR, fuelled by a 
solid 3.5% CAGR across the devel-
oped world and a more aggressive 
6.1% comparable for emerging mar-
kets. The Middle East meanwhile wit-
nessed a 5.8% CAGR over the same 
5 year time horizon, with growth ex-
pected to increase to 6.1% this year 
and the next. This is despite a US led 
global economic slow down which is 
expected to shave ca. 100 bps off 
global economic expansion in FY08 
and FY09. 
 
In line with the strong performance of world economies and in response to trade liberalization policies, world 
trade growth has outpaced GDP growth, recording a 7.8% volume CAGR between FY03 and FY07. A promis-
ing pattern worth monitoring is the shift which has occurred as of late in emerging market import growth 
levels, registering 14.4% and 12.8% y-o-y in FY06 and FY07 respectively versus far more moderate compara-
bles of 7.4% and 4.2% in mature markets. This, combined with traditionally higher export growth rates in the 
developing world, has lessened the effects of the current global economic slowdown on world trade and pro-
vided increased stability to the worldwide transportation of goods and services.  

 
Intra Asian trade has provided strong support to world trade growth and is expected to grow at ca. 10.8% in 
FY08 and FY09 followed by trade between Europe and Asia Pacific which is also expected to grow by ca. 10% 
per annum in the same years. This will accordingly reflect higher growth momentum in Asian markets in spe-
cific as well as, more broadly, across the developing world. 
 
Logistics Industry: 
 
Trade activity is the key growth driver for the logistics industry which is the process of planning, implement-
ing, and controlling the flow and storage of goods, services and information from origin to point of consump-
tion either across international borders or through domestic door to door delivery. The logistics industry has 
witnessed large modifications in its depth and breadth, with its operations adapting to new business models 
through the application of third party logistics (3PL) service offerings and the introduction of supply chain 
management solutions as an integral factor in business day to day operations. 
 
Strategic partnerships between large corporations and logistics service providers have been growing in recent 
years through partial or full outsourcing of supply chain management needs such as warehousing and trans-
portation. With the global expansions of multinational corporations underpinned by an increase in off-shoring 
of production and the enhanced flow of trading allowing for global outsourcing of goods and services, logis-
tics companies have found markets to expand operations in untapped areas increasing their geographical 
coverage and consequently their scope of services.  
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The global outsourced logistics market is currently estimated to stand at USD487 billion and is expected to 
grow 21% by FY10 to USD590 billion. The contract logistics market – as a full business offering - is estimated 
to be the largest contributor representing 78.4% of the aggregate, while cross border mail along with the 
freight segment contribute the remaining 21.6%. Although the outsourced logistics market in the US repre-
sents 25% of the world's aggregate turnover, the revenue contribution of emerging markets within the con-
solidated results of major logistics providers has been growing at a faster pace over the past few years.  
 
Industry Growth Drivers:  
 
Globalization and Trade Liberalization: 
 
As the world economies become more integrated and interdependent through the immigration of capital, 
technology and labor from one area to another, similar appetite for goods and services is becoming more 
prevalent across different regions. In parallel movement, as intercontinental trade continues to grow, multi-
nationals continue to move their manufacturing bases to regions with low labor cost. This, compounded by 
the gradual elimination of trade and customs barriers, has leveraged sales channels for different products, in 
turn fuelling demand for transportation and logistics services positioning them at the heart of global integra-
tion. Growing international trade has called for creative solutions to surging logistical challenges necessitating 
consolidation across the industry – to be covered in a later section – in terms of the evolution of more com-
plex supply chain channels through capable logistics entities that have regional or global network coverage. 
 
Outsourcing: 
 
Industrial production continues to increasingly lean towards specialization centering efforts over core compe-
tencies. This trend has created organic amendments to the set up of in-house flow chains demanding more 
flexible customized solutions. The increase in the intricacy of modern supply chain demands has encouraged 
producers to outsource their logistical tasks to specialized service providers creating supplementary motives 
for the essence and growth of the logistics industry. Furthermore, the complexity of performing efficient and 
effective logistical management and the re-engineering trends in structural and process organization creates 
an additional cost burden which is partially waived through outsourcing.         
 
Industry Consolidation: 
 
In spite of the strong expansion in world trade over the past few years and the accompanying growth for 3PL 
providers, sustaining strong organic growth proved difficult in a sector whose parameters are expanding in 
horizontal and vertical directions. The increase in transportation costs – mainly a function of the rising fuel 
costs - worldwide and the continuous pressure on updating IT infrastructures has encouraged 3PL providers 
to seek cost savings through economies of scale by raising the pool of business activity. Furthermore, as 
more 3PL providers move towards broadening their strategic business offerings – versus tactical solutions – 
M&A activity in the sector has picked up. 
 
Despite the negative effect of tight credit market conditions, global M&A activity in the logistics sector saw 
195 deals, each valued at above USD50 million, in FY07 growing 17.5% over the previous year, followed fur-
ther by an additional 45 deals in 1Q FY08. The passenger air and the shipping segments have dominated deal 
values over the past two years registering a combined 60% and 58% of the aggregate in FY06 and FY07 
respectively, with this trend expected to continue in 2008 following the announcement of an USD17.7 billion 
merger deal between Delta and Northwest, creating the world's largest airline.  

Outsourced Logistics Advantages & Disadvantages 

Advantages 

Focus on Core Competency Allowing businesses to focus on their core of operations  

Technological Flexibility Latest technologies provision at competitive prices through economies of scale application 

Efficient Timing As the concepts and technologies of modern logistics play a major role enabling the increase 
of the agility of value chains  

Geographical Coverage Allowing more distribution destinations as well as volume flexibility  

Disadvantages 

Loss of Control Versus in-house logistics 

Higher Exit Barriers As contracts with 3PL providers are usually 2-5 years in length with penalty clauses for early 
termination 
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Industrial countries tend to 
outperform other oil and 
commodity dependent 
economies regardless of 
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ranked countries in the 
Logistics Performance 
Index tend to be major 
global transport and logis-
tics hubs like Singapore, or 
are the base of a strong 
logistical industry like 
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Although logistics acquisitions are mainly dominated by strategic investors, the percentage share of financial 
investors acquisitions has increased to 40% in FY07 compared to 37% in FY06. This pattern did however 
ease in the first quarter of 2008, as a natural consequence of the global credit crunch.  

 
Infrastructure Improvement: 
 
Overall availability and quality of logistical infrastructure is increasingly becoming a major determinant in the 
decision on which markets to penetrate and which countries to trade with. Improvements in the fields of le-
gal, virtual and physical infrastructures reduce the induced costs associated with transportation and encour-
age cross-country trade. Enhancements in the efficiencies of border government agencies and the transpar-
ency of processes in addition to the quality of virtual telecommunications and IT infrastructure and advance-
ments in the traditional physical infrastructure in terms of roads and ports all contribute to a more integrated 
global trade network. 
 
According to the World Bank report on global logistics “Connecting to Compete”, industrial countries tend to 
outperform other oil and commodity dependent economies regardless of what category of development they 
fall into. Higher ranked countries in the Logistics Performance Index (LPI) tend to be major global transport 
and logistics hubs like Singapore, or are the base of a strong logistical industry like Switzerland. The large 
discrepancies in logistical performance between different countries suggest a large area of improvement that 
if tackled appropriately would entail in further global trade and accordingly a larger market for logistics ser-
vice providers. 
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Digitalization: 
 
In spite of its negative influence on the business of traditional mail delivery, the internet has changed the 
conventional means of communication introducing new arenas for dialogue and trade. The e-commerce mar-
ket is estimated to have turned over USD259 billion in 2007 growing 18% over the previous year. More prod-
ucts and services are being ordered online rather than through traditional sales outlets such as auto parts, 
computers, clothing and travel reservations. This growth has fostered both international and domestic trade 
providing further growth to the logistics industry. 
 
Moreover, the convenience and efficiency of digital applications in logistics management has allowed for a 
more efficient handling and distribution of different products minimizing the space for error and shortening 
the time period required for delivery.   
 
Demographic Trends:  
           
Changing demographic patterns will have future implications on target markets for logistical service providers 
principally with regard to the trends of population aging and urbanization. Global age structures are being 
fundamentally transformed towards a growing size of the elder population due to a decline in fertility rates – 
especially in developed countries – and a decrease in expected mortality rates going forward resulting from 
improvements in health care services. Population aging would call for an increase in health care spending 
and, in accordance, an increase in demand for the special handling of drug distribution. Also, the growth in 
the number of urban residents poses further challenges and rewards to logistical networks due to a lack of a 
well established physical infrastructure which is more evident in developing countries. According to the UN-
FPA, 3.3 billion people are living in urban cities as of 2008 and are expected to reach 5 billion people by 
2030. However, this could open the door for more innovative solutions in terms of means of transportation 
and create shorter distribution radii. 
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Middle East: 
 
Continued elevation in energy prices, and accompanying windfalls, have fueled a 5.8% FY03 — FY07 GDP 
CAGR, , across the Middle East nations. While oil exporting countries have capitalized on revenues from oil 
exports to run fiscal and external surpluses, increase their foreign reserves and minimize public debts, non-oil 
exporters have also enjoyed a share of the pie through investment flows, remittances and increasing regional 
trade. 
 
Middle Eastern trade has grown rapidly in terms of both merchandise and services. The region has been able 
to maintain a surplus in merchandise trading (ca. USD259 billion in FY07) attributable to the rising oil reve-
nues that have historically been a major growth driver for the increase of the region’s share of world exports. 
On the services front, the region has continually assumed a deficit (ca. USD46 billion in FY07) as this area 
continues to prove the weaker link in the region’s foreign trade. Overall, the Middle East has been witnessing 
double digit growth in its export and import values of merchandise and services over the past five years and 
is expected to maintain close, if not similar, growth figures in the near future for a variety of reasons. 

First and foremost is the positive economic outlook for consumption and production across the MENA region 
in general, and GCC nations in particular— on the back of higher oil contribution. As countries in the region 
solidify their footprint on the global stage and seek to diversify away from the oil based model, sturdy GDP 
growth is expected to maintain its momentum, in turn, enhancing trade. Furthermore, the growing integra-
tion of MENA countries into global economies in terms of favorable trading conditions attributed to the reduc-
tions in tariff barriers, reaching as low as 5% in the GCC, compounded by the gradual improvement of non-
tariff barriers to trade as well as a growing number of inter-regional and global FTA's – i.e. the in-progress 
MEFTA with the US - are all likely to prove industry drivers over the medium term.   
 
Rapid growth of MENA economies is acting as a catalyst for the growth of the value added logistics and trans-
portation industry which is witnessing similar developments, capitalizing on the accelerating global trade as 
the region is located at the heart of the road connecting the booming Asian economies with the Euro zone - 
the largest trader amongst the major geographic regions, ca. USD2,335 billion in FY06 - enabling competitive 
access to sea, air and land modes of transportation. On a broader note, larger shipping vessels and increased 
sophistication in supply chain management are factors favoring the creation of a natural hub located at the 
crossroads of global trade lines. Dubai is a prime example in this respect, having undertaken significant infra-
structure investments enabling an annual volume conversion of more than 100K tons from sea to air freight. 
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Efforts are also ongoing to develop the competitiveness of the region in terms of its logistical infrastructure. 
Improvements in road transport include connecting a coastal highway system that links Morocco with Turkey, 
through the "Agreement on International Roads in the Arab Mashreq" creating a corridor to Europe and Cau-
casus Asia. Most of the 31K km of roads identified in the agreement on international roads are in operation 
although not of good quality. Moreover, a protocol promoting the cooperation in the harmonization of proce-
dures applicable to vehicles at border crossings was signed in FY06 allowing for more trade facilitation. A 
similar pattern is being witnessed in rail transport where an agreement, ratified in FY03, entered into force in 
FY05 to promote the integration of the region’s railways through the construction of six North-South axes and 
ten East-West axes. The length of the railway network covered by the agreement totals ca. 19.6K km and is 
expected to be completed by FY20. Saudi Arabia, a case in point, is currently undertaking the land-bridge 
project to build two new railways totaling more than 1,000 km to connect the capital with the red sea and to 
run a railroad along the gulf coast. 
 
Further improvements have been wit-
nessed in the field of air transport across 
the MENA Region driven by strong 
growth in both passenger and cargo 
transportation. The region is expected to 
boast the strongest aviation growth in 
the world between FY08 and FY11 out-
pacing the global average by ca. 40%. 
Regional airports are witnessing in-
creases in planned additional capacity 
worth USD23.5 billion. Air travel FTK 
growth in FY07 stood at 4.3% while in-
dustry air freight capacity averaged ca. 
5.7% growth throughout the year. 
 
 

Expansions in sea ports are also gaining strong momentum on the back of the emergence of strong maritime 
operators in the region. Currently, there are 50 regional projects valued in excess of USD33 billion focusing 
on seaport developments and expansions. Dubai's Jebel Ali, for instance, is one of the world's largest con-
tainer ports handling ca. 11 million twenty-foot equivalent container units a year expected to reach 80 million 
units by 2030.  

Dubai Logistics City (DLC): 
 
DLC is the world's premier actual multi-modal integrated logistics platform. Representing a key compo-
nent of the USD33 billion Dubai World Central, the state-of-the-art platform is scheduled to launch op-
erations by mid 2009 and is ideally positioned to serve as a gateway to the Middle East, Africa, the 
southern CIS countries, and the Indian subcontinent. Designed to be the region's unchallenged logistical 
hub, DLC incorporates more than 25 sq. km of free zone and serves every transport mode, logistics 
need and value-adding operation in the supply chain, including manufacturing and assembly, all within a 
single-bonded free zone environment. With a capacity to turn over 12 million tons of air cargo annually 
utilizing up to 22 terminals, DLC is strategically located alongside the world’s biggest airport, the new 
DWC Al Maktoum International Airport and adjacent to one of the world’s largest container handlers,  
Jebel Ali Port and Free Zone.  
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Major Regional Seaport Projects 

Port Country Value (billion) 
New Mesaieed Port Qatar USD 5.5 

King Abdullah Economic City Seaport Saudi Arabia USD 5.0 

Khalifa Port & Industrial Zone UAE USD 2.5 

Sirte Port Libya USD 2.0 

Ras Laffan Port Qatar USD 1.2 

Duqm Port Oman USD 1.1 

Bubiyan Island Kuwait USD 1.0 

Ras Al-Zour Port Saudi Arabia USD 0.7 

Red Sea Gateway Terminal Saudi Arabia USD 0.5 

Port Sultan Qaboos Oman USD 0.4 
Source: Industry Report 
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Despite our optimistic outlook for the future of the logistics sector in the region, numerous industry risks and 
challenges will likely continue to present themselves. Geopolitical instability within various hot spots across 
the region has hindered investments in logistical infrastructure while a further political impediment is related 
to road and railway traffic between countries – i.e. temporary closing of borders between countries and the 
multiplication of security and customs check-points at border crossings. Obstacles also exist in the dissimilar 
railroad gauge measures and sizes across different countries which act as an obstruction to regional railroad 
interconnection. Moreover, results of the actual implementation of the many multi-lateral and bi-lateral re-
gional trade agreements are usually below desired levels and hence fail to yield the full extent of initially 
planned rewards. 
 
MENA Major Logistics Segments: 
 
Express Mail: 
 
Express mail is the delivery of small parcels weighing less than 50kg with time-sensitive delivery require-
ments. The regional express mail segment has been growing strongly over the past years due to a healthier 
trade environment as well as a wider market offering from service providers responding to the growing num-
ber of multi-national corporations operating in the region. The size of the express mail market is estimated at 
USD1.5 billion and is expected to grow at ca. 15% over the coming three years. Competition in the segment 
is fierce, with numerous international players having gained an early mover’s advantage, penetrating the 
market as early as the 1970s, in addition to the well-supported government owned or sponsored service pro-
viders.  
 
Contract Logistics: 
 
Contract Logistics, or 3PL, is the total or partial outsourcing of the distribution and storage function. The es-
sence of contract logistics requires both scale and specialization creating a diversified market for different 
service suppliers with dissimilar product offerings. Regional demand for contract logistics has been growing 
with developments in different production and service outputs such as oil & gas, construction, military, FMCG, 
etc. The segment is estimated to have turned over USD2.85 billion in FY07 and is mostly signified by the wide 
presence of large regional players like Agility and GAC Logistics, in addition Aramex. 
 
Freight Forwarding: 
 
Freight forwarding is the largest segment of the logistics industry worldwide and accounts for ca. 60% of the 
regional market. The segment assumes the transportation of heavy parcels and bulk shipments through dif-
ferent modes of transportation. Regional freight forwarding is characterized as being a fragmented market 
including mega players as well as niche ones. Middle Eastern freight forwarding has benefited from the re-
gional economic growth, as well as its strategic geographic location connecting the fast growing export 
economies of China and India to the Euro-zone and is estimated to witness a 20% annual growth over the 
coming three years. 
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Aramex: 
 
Aramex International was established in 1982 in Amman, Jordan. In 1997 Aramex was listed on the NASDAQ 
and later, in 2002, got delisted through a private equity leveraged buyout. In February 2005, Arab Interna-
tional Logistics (AIL) PJSC was incorporated with a paid up capital of AED 1 billion with the intent of investing 
in the logistics business and was listed on the Dubai Financial Market through an IPO which proved  80 times 
oversubscribed. Shortly after, in June 2005, Arab International Logistics acquired 100% shareholding in 
Aramex International for a total consideration of AED681 million and later, in May 2006, AIL consolidated its 
name under the Aramex brand to become Aramex PJSC.  
 
Aramex provides international and domestic total transport solutions to its clients through express package 
delivery, freight forwarding, contract logistics services and other transportation services mainly to, from and 
within the Middle East and South Asia. Through a number of acquisitions, Aramex was able to expand its 
network of coverage and broaden its service offering to areas like Europe and South East Asia with future 
plans to further penetrate the latter and to incorporate offices in Africa. Currently, the company comprises a 
staff of more than 6,500 employees spread over 300 offices in 192 major cities worldwide. 
 
Global Distribution Alliance (GDA): 
 
Aramex is a founding member of the GDA which is a group of over 40 leading logistics and transportation 
providers. Members of the alliance run operations in more than 240 countries, over 12,000 offices worldwide, 
encompassing 66,000 employees, in excess of 33,000 vehicles and an annual International Express shipment 
volume of around 4.1 million shipments, totaling ca. 9 million kg. The objective of the alliance is to connect 
national express service providers in a cohesive network, enabling members to provide their customers with 
global delivery and distribution services of express shipments.  
 
Business Segments: 
 
Aramex operations span various business and consumer related operations: 
 
International Express Delivery: 
 
Aramex offers international express delivery to both retail and wholesale accounts and provides online ship-
ment tracking. Retail express delivery customers include different companies covering areas like manufactur-
ing, distribution, trading, pharmaceuticals and services in addition to banks. Wholesale express delivery cus-
tomers are, for the most part, members of the Global Distribution Alliance or express delivery companies that 
have an Aramex destination and require Aramex’s network to get their packages delivered. 
 
Through to 2005, the International Express Delivery yielded the largest contribution to aggregate revenues 
averaging at 41%. However, following the acquisition of Two-Way Vanguard, the net giving of the segment 
retreated to second place, overtaken by the freight forwarding segment, with the former contributing 29.1% 
of the aggregate in FY07 and registering 18.6% CAGR between FY03 and FY07. 
 
Freight Forwarding: 
 
Aramex offers a broad array of freight forwarding services including sea, land and air freight in addition to 
multi-modal transportation. The company handles the forwarding of loose cargo as well as consolidated 
freight, warehousing, customs clearance and break-bulk services. A significant portion of the freight forward-
ing activity involves routed imports and to a lesser extent exports by sea, land and air modes. Freight for-
warding shipments are routed directly from origin to destination with the route being selected based on the 
size, weight and time-sensitivity of the shipment on hand. 
 
The freight forwarding segment has been operating since 1987 and has witnessed rapid expansion, position-
ing itself as the second highest source of revenue until FY06 when the segment's contribution saw a striking 
116% growth on the back of the acquisition of Two-Way Vanguard – a freight forwarder with operations 
based in Ireland, England and Netherlands. For the past two years, freight forwarding contributed 44.8% and 
46.2% in FY06 and FY07 respectively. 
 
Domestic Express Delivery: 
 
Represents domestic door to door delivery of small parcels for different kinds of customers including e-
commerce related businesses, local distributors, banks and pharmaceutical companies. Aramex has developed 
an extensive network for the express delivery of such parcels in the countries where it operates. Domestic 
express represented 12.6% of total revenues in FY07 growing 27.1% over FY06 and recording a 27.9% 
CAGR between FY03 and FY07. 
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Logistics Services: 
 
Aramex offers 3PL services through its network of well-developed logistics facilities located at major areas in 
the MENA region as well as some global destinations. Three of these facilities are located in the FZA of Jebel 
Ali, Bahrain and Queen Alia International Airport. The company also has other local logistics centers across the 
region in addition to the US and Europe and is showing special interest in expanding its assets in this segment. 
The range of services that Aramex provides through 3PL comprises warehousing and its management, distri-
bution, supply chain management, customs brokerage, order fulfillment, inventory management and value 
added services. The logistics service segment grew twofold in FY07 over the prior year, representing 3.8% and 
6% of total revenue in FY06 and FY07 respectively, and is expected to maintain strong growth rates over the 
coming years. 
 
Document Management Services: 
 
Through the acquisition of InfoFort in early 2005, Aramex broadened its offering in the MENA region to include 
document management and storage services. InfoFort is specialized in information storage, management and 
production services including record management, off-site data protection, digital archiving, secure shredding 
and film & sound archives. In November 2006, Aramex strengthened its market position through acquiring the 
UAE-based Docman and merging it into InfoFort. 
 
Other Services: 
 
Other services provided by Aramex include a number of non-conventional services such as the US and UK mail 
box service – known as Shop & Ship – which was created in 2000 to provide customers with a personal mail-
box in the US and the UK used for receiving correspondence as well as personal and business mailing. Cata-
logue shopping is another service provided by the company assisting customers in selecting, ordering and re-
ceiving products from a wide number of retailers located in Europe and the US. Furthermore, Aramex owns a 
magazine and newspaper distribution company operating in Jordan. 
 
Geographic Span of Operations: 
 
The Middle East is, and has historically been, 
the main focus of Aramex operations since the 
company's inception. Aramex is well estab-
lished across the region and its brand is well 
known and recognized. It has been able to 
acquire in excess of 50% market share in a 
number of the major regional markets specifi-
cally across segments in which it has estab-
lished a competitive edge, including interna-
tional and domestic express. In FY05 the Mid-
dle East contributed 82% of aggregate reve-
nues while Europe injected only 5.4%. After 
the consolidation of Two-Way Vanguard, the 
revenue breakdown saw a rebalancing, with 
contributions from Middle Eastern operations 
falling to 68.8% and 68.1% in FY06 and FY07 
down from 82.1% in FY05. Concurrently, 
Europe’s contribution  increased  to 21.7% and 
22.2% of revenues in the same years.  
 
A segmental breakdown of revenues by region asserts that the Middle East contributed 76.7% of the interna-
tional express revenues in FY07 followed by Asia & Indian Sub-Continent which contributed 10.8%. The 
Freight Forwarding segment saw a shift in its revenue breakdown structure as a larger share is now being con-
tributed from Europe – 35.9% in FY07 compared to 5.7% in FY05 – due to proceeds from Two-Way Vanguard. 
Domestic express along with other segments revenues also prove skewed towards the Middle East contributing 
78.2% of segmental revenues in FY07 followed by Europe representing 14%. 
 
Business Model: 
 
Aramex pursues a non-asset business approach to transportation and logistics management. On the front end, 
the company responds to its client needs through a wide range of logistics services. On the back end, Aramex 
benefits from its extensive network of business alliances through the GDA as well as other affiliates to deliver 
its cargo through timely and quality controlled management. Accordingly, the company does not directly own 
transportation infrastructure assets like vessels, cargo aircrafts or a fleet of trucks, thus differentiating its busi-
ness model from other major industry players. 

Source: Aramex 
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Aramex financial structure has, therefore, 
been conservative in terms of debt and  
asset growth. The company has maintained 
a less than 5% debt-to-equity ratio and a 
below 6% Capex to revenues ratio over the 
past two years. In FY07, PP&E represented 
only 11.5% of total assets compared to 
Fedex 52.7% - of which aircraft and vehicle 
fleet represent 53% - and UPS 45.2% - of 
which the same items represent 55%. 
 
This strategy is however witnessing a grad-
ual shift in response to developing market 
requirements. As Aramex looks forward to 
expand its 3PL business segment in core 
markets, intensive expenditures are re-
quired for the construction and the owner-
ship of warehouses. The warehousing in-
frastructure across the region is considered 
relatively poor, and  does not meet 
Aramex’s operating requirements and stan-
dards. Although Aramex is currently pursu-
ing this solution, leasing warehouses in-
volves long term contracts with penalty 
closures for early termination that manage-
ment deems as a risky commitment. How-
ever, if leasing opportunities prove to be 
favorable in any special situation, a lean 
towards the original strategy could be 
granted. 
 
Aramex sales strategy targets a "one stop shop" model for clients as it seeks organic growth through building 
on customers' loyalty and utilizing its reputation as a high quality service provider to customize its offerings in 
line with client-specific logistics needs. To achieve this, the company is extending its 3PL capabilities, main-
taining updated IT infrastructure to enable operational efficiency and capitalizing on its well trained sales 
team in different countries through assigning cross functional, personalized teams that handle the execution 
of all logistics needs for large clients. 
 
Inorganic growth is fueled through acquisitions of target companies that either generate market share in un-
tapped markets and segments or compliment an existing value chain. Since its inception in 2005, Aramex has 
acquired ten companies of different sizes that has extended its geographical network and broadened its prod-
uct offerings.  

 
Excluding AIL's, early and major, acquisition of Aramex, the acquisition of the Irish Two Way Vanguard has 
by far been the largest acquisition to date amounting to a total consideration of AED115 million. In addition 
to its core freight forwarding services, Two Way Vanguard offers a number of other services including express 
and value added logistics through a network focused on Ireland, UK and the Netherlands. The two other sig-
nificant acquisitions to date have been that of document storage, UAE based, Infofort at a cost of AED48 
million and the Egyptian freight professionals for AED31.5 million.  
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Aramex Acquistions (FY05-FY07) 

Target Country Date Segment 

Adab Wa Fan Lebanon Jan-05 Online Shopping 

Al-Khazen Distributions Palestine Jul-05 Magazine & Newspaper Distribution 

InfoFort UAE Jul-05 Document Storage 

SMS Couriers Pakistan Aug-05 Express Delivery 

Priority Airfreight UK Sep-05 Express Delivery 

Freight Professionals Egypt Jan-06 Freight Forwarding 

Two Way Vanguard Ireland Apr-06 Freight Forwarding 

Docman Limited UAE Nov-06 Document Storage 

Aramex Lanka & Aramex Freight Sri Lanka May-07 Contract Logistics 

GDA Singapore Singapore Nov-07 Express Delivery 
Source: Aramex 
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Management has designed a firm set of acquisition criteria to validate a company as a fit target, including: 
• a profitable established company with stable cash flows 
• non-asset based companies 
• ability to modify and/or incorporate Aramex accounting policies and IT systems  
• capacity to support reasonable levels of leverage 
• experienced management willing to continue post acquisition 
• diversified client base with minimal dependence on a number of few clients 
• independence from any established network. 

 
Growth Strategy: 
 
Aramex’s future growth strategy is built on three pillars each of which is engineered to target a different sce-
nario for penetrating various markets based on the individual life cycle maturity stages. In mature and in high 
growth markets, Aramex pursues a selective acquisition strategy that either compliments an existing business 
unit or offers market share where seen appropriate. In the core MENA markets, the strategy calls for leverag-
ing the existing infrastructure by introducing new products through intensive capex and generating consider-
able synergies through acquisitions. In addition, Aramex seeks geographic recognition of its brand in less 
developed countries through franchising to generate a revenue stream utilizing minimal capital and manage-
ment requirements. The company has a plan for a total consideration of USD200 billion for acquisitions and 
expansions over the next five years.       
 
High Growth Developing Countries: 
 
The Far East is the best example of these markets where all large players are consistently recording an in-
creasing share of revenue generation and is accordingly rated as most crucial to Aramex growth. Hong Kong 
and Singapore – ranked 1st and 8th in 2007 LPI – are the two key gateways to the Far East and accordingly 
the company is showing specific interest in entering these markets. Aramex is gradually expanding its small 
size operations in the region through running operations in Hong Kong, acquiring the business of GDA Singa-
pore in addition to establishing a JV with an existing operator in Indonesia and opening an office in Shanghai. 
Furthermore, the company has assigned a senior VP to Asia to set up operations and explore potential oppor-
tunities in the market. So far, acquisitive efforts, since the beginning of FY07, have not proven fruitful with 
potential target companies deemed either too expensive or a poor fit in terms of the company’s  acquisition 
criteria. 
 
Core Markets: 
 
Expansions in Aramex core markets, which includes everything between Morocco and India, is based on pow-
ering the product offering through leveraging infrastructure. Namely, management is looking into expanding 
its warehousing base in the region to capture on the fast growing logistics segment. Although still a believer 
in the non-asset model, the lack of efficient warehousing infrastructure across the region has forced the com-
pany to throw in investments in this area to guarantee a sustained service quality and long term operational 
stability. Other areas where Aramex is looking for expansions in the region are complimentary SME's that 
could increase operational efficiency and new product development.     
 
US & Europe: 
 
The strategy calls for strengthening Aramex's existing infrastructure in mature developed markets like Europe 
and the US where big players have a firm grasp over the market. These regions are considered the least cru-
cial in Aramex’s growth strategy and are targeted through practicing more control over its express delivery 
infrastructure by acquiring companies that enable wider coverage in main international gateways. 
 
Less Developed Countries: 
 
This category embraces Africa, Central Asia and Eastern Europe. Penetration strategy in these countries is 
built on building the brand name through franchising until a more extensive presence is required. All Aramex 
products will be franchised with emphasis on the ones most tailored toward individual markets. The company 
intends to apply strict forms of franchising whereby it will grant the use of its name and trademarks in addi-
tion to providing training, support operating technology and systems as well as global alliance networks. In-
come will be driven from the franchise through the use of international express network, from the franchi-
see's freight transactions with Aramex owned stations and from IT transaction fees. 
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Seasonality: 
 
As a global operator, Aramex’s business is affected by varying seasonality across regions. The freight for-
warding segment for instance usually picks up during the last quarter before Christmas due to larger ship-
ments from the Far East to Europe and the US. Similarly, a close pattern can be traced in the Middle East 
logistics market, where Aramex has large fashion industry clients, in its supply chain management base, be-
fore Islamic Holidays and during sales seasons. In contrast, express activity can decelerate during the same 
seasons where business activity slows down.   
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Financial Assessment: 
 
Historical Highlights: 
 
Aramex’s revenues witnessed a solid 
28.9% CAGR between FY03 and FY07 with 
the top line more than tripling from 
AED556 million to AED1.78 billion over the 
associated period. Different segments have 
had varying contributions with international 
express and freight forwarding acquiring 
the lion's share, representing a combined 
77% and 75% of aggregate revenues in 
FY06 and FY07 respectively. Domestic ex-
press and logistics services followed con-
tributing 12.6% and 6% of annual reve-
nues last year. 
 
Gross margins vary significantly across 
different segments. While the domestic 
express and logistics units along with the 
aggregate of “other” segments have re-
flected margins of 70% and higher over the 
past two years, the international express 
segment has maintained an average gross 
margin of 57% while the freight forwarding 
segment has reflected a lower margin of 
27%. Differences in margins are attributed 
to the operating nature of each segment, 
the degree of competition and the ability of 
Aramex to pass on costs to customers. 
Indeed, Aramex enjoys a competitive ad-
vantage in higher margin segments like 
domestic express and the high quality de-
manding logistics segment while the high 
competition in the freight segment has led 
to a tightening of margins across the 
board. On the aggregate level, Aramex 
maintained a blended margin of between 
45.4% and 48.5% over the past five years 
with the FY07 GPM registering 46.8%. 
 
As a service company, Aramex’s SG&A 
represents a major component of its oper-
ating costs. The combined effects of the 
rapid growth in number of employees since 
FY03 - registering a 18.3% 5 year CAGR – 
along with heightened inflation across the 
Middle East have fueled a wave of in-
creases in the SG&A line. In spite of a 
32.2% increase in FY07, SG&A stood at an 
average 21.7% of revenues during the past 
two years, a significant improvement over 
previous high of 25.7% registered in FY03. 
However, depreciation expense has been 
growing steadily as new acquisitions continue to add depreciable assets to the company's PP&E. The depre-
ciation charge totaled AED34 million in FY07 representing 1.9% of revenues. Operating profit has maintained 
a margin of between 8.0% and 8.5% since FY03 – with FY05 proving an exception to the rule due to lower 
depreciation expenses in the associated year. 
 
Aramex runs a positive net interest balance due to a high cash balance and the debt adverse policy that man-
agement pursues with the only debt registered by the company stemming  from that assumed through acqui-
sitions. Also, on the back of its international operations, Aramex is subject to different tax rates in different 
countries. In FY07, the effective tax rate registered 6.43% compared to an average 4.1% in the previous two 
years. Net income has witnessed a robust 52.5% CAGR over the past five years while the net margin has 
proven stable at between 6.6% and 7.0% during the same period - with the exception of FY05. 
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1H FY08: 
 
The first half of FY08 saw a 23.5% growth 
in revenues to AED1 billion while costs grew 
by a slower 19.1% resulting in a gross profit 
of AED508 million and an increase of 1.9% 
in gross profit margin to settle at 49.2%. 
Gross margins improved across all seg-
ments, with the exception of freight for-
warding and the domestic express which 
saw a respective 400 bps decline as a direct 
results of higher oil prices during the period. 
 
Other operating expenses saw a 40.9% in-
crease while SG&A grew by 24.3% which 
resulted in a 19.8% growth in EBITDA to  
AED112 million and a decline of 300bps in 
the EBITDA margin to register 10.9%. Fur-
thermore, an elevation of 27.1% in depre-
ciation expense at AED21 million and a stall 
in amortization expense at AED431K resulted in an 18% appreciation in operating profit while the EBIT mar-
gin dropped by 400 bps to 8.8%. 
 
Net finance income also declined significantly to AED158K down from AED2 million in the comparable period 
whereas income tax expense also fell 5% to  AED4.1 million reflecting an effective tax rate of 4.6% compared 
to 5.5% in 1H FY07. Consequently, net income for 1H08 grew 17.6% to AED74.6 million while net margin 
dropped 400bps to 7.2% from 7.6% in the comparable period. 
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Forecast Assumptions: 
 
While building our forecast assumptions model for Aramex, we have conservatively opted to incorporate only 
organic revenue generation throughout our forecast horizon, rather than factoring any inorganic contribu-
tions. 
 
Revenues: 
 
On the aggregate level, we see Aramex 
revenues growing at an 18.7% CAGR over 
our forecast horizon to settle at AED4.2 
billion in FY12. The logistics segment, in 
our opinion, will continue to witness strong 
growth rates based on a number of exter-
nal and internal factors. Externally, the 
service is underdeveloped in the region and 
all specialized players in the segment will 
have large opportunities over the coming 
years to capitalize on the expected growth. 
Internally, Aramex management is focusing 
extensively on growing this segment and 
already enjoys first hand experience in 
handling requirements of various industries 
within this arena. Additionally, the current 
expansions in warehouse infrastructure as 
well as the expanding network across the 
globe will also enable the company to real-
ize economies of scale along the value 
chain. 
 
As Aramex complements its business re-
lated product offerings, we continue to see 
further growth in the freight forwarding 
segment as well as in international and 
domestic express. We believe the freight 
forwarding segment will witness 20% CAGR 
while the express segments will see 13% 
and 16% CAGRs for international and do-
mestic express respectively. Similarly, we 
are optimistic in the growth of certain other 
segments including the shop & ship service which offers a dynamic solution to the consumption-based Middle 
Eastern economies while we believe growth in the publication and distribution segment will be moderate. 
Accordingly, we have calculated a 20.9% CAGR for all other segments combined.  
 
Costs: 
 
Shipping costs are expected to range be-
tween 52% and 53% of total revenues. 
The company's ability to pass on rising fuel 
costs to customers through fuel surcharges 
has proven successful to date – 1H FY08 
Shipping costs to revenues registered 
50.8%. Also, the rising weight of lower 
margins realized on the increasing contri-
bution of the freight forwarding segment 
will be muted by a rise in other high margin 
contributors such as the logistics and the 
express segments. In view of that, we fore-
see an 18.3% CAGR in shipping costs. 
 
Other overhead costs are expected to reg-
ister 37.3% of total revenues in FY08 - 
36.8% in FY07 and 38.5% in 1H FY08 - 
and will moderate going forward to settle at 35.5% in FY12. The current inflationary pressures are causing 
consecutive rounds of wage increases as well as escalations in rentals, communication and other expenses 
which we believe will ease in the near future.  
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Margins: 
 
Gross margins are expected to show resil-
ience to downward movements as long as 
the company maintains its ability to pass 
on direct shipping costs to customers 
through linking its bills to additional fuel 
surcharges. We expect the FY08 gross 
margin to be 47.3% as the higher margins 
realized in 1H FY08 – 49.2% - will be par-
tially offset by a growing contribution from 
the low margin freight forwarding in 4Q 
FY08, in the run up to Christmas. Further 
forward, we expect margins to maintain 
similar levels as the growing share from 
the high margin logistics and express seg-
ments will counteract the growth in freight 
forwarding. 
 
The EBITDA margin is expected to drop by 200bps in FY08 to 10% due to the large increases in overheads 
on the back of regional as well as global inflationary pressures. We foresee improvements in the margin in 
the coming years by reason of an estimated slow down in the growth of salaries along with other operating 
overhead costs. Accordingly, we expect the EBITDA margin to improve to 10.7% in FY09 before settling at 
11.8% in FY12. 
 
In a similar pattern, the EBIT margin is seen to witness a drop of 300bps in FY08 due to an anticipated 29% 
increase in depreciation expense to AED45 million. Although we expect depreciation to continue growing ow-
ing to an increase in PP&E, this will be subdued by improvements in EBITDA. EBIT, is expected  at 8.2% in 
FY09, improving gradually to 8.9% in FY12. 
 
Net Income and Net Margin: 
 
We believe Aramex will maintain strong 
growth in its net profit to register a 19.9% 
CAGR throughout our forecast horizon. 
We expect financials to maintain a net 
positive finance line due to the growing 
cash and management aversion to debt. 
Effective FY09, we have estimated an 
effective tax rate of 5.75% over our fore-
cast period – 4.6% in 1H FY08. Hence, we 
anticipate  net income of AED143 million 
and a net margin of 6.5% this year, re-
flecting a decline of 300bps over FY07. 
We are more bullish on the bottom line 
outlook further forward, and expect an 
improvement in the FY09 NPM to 6.9% 
prior to stabilizing at around the 7.2% 
level.  
 
Risks to Assumptions: 
 
A number of factors could  cause major deviations to our core assumptions, and accordingly Aramex’s future 
financial performance. Primarily on the downside we are concerned that any escalation in regional geopolitical 
tensions could significantly affect the degree of healthy trade growth patterns across the region, on which our 
positive outlook is based, while, on a broader note, a worsening or excessive prolonging of the current global 
turmoil could have more negative repercussions on world trade than we have currently factored in. Against 
this, we believe that the GCC – Aramex’s dominant operational hub, and source of revenue –  continues to 
reflect a relatively stable political environment versus  other areas in the region, and is, moreover at worst, 
largely sheltered, and at best a hedge against the current global economic fall out. Meanwhile, other assump-
tion risks on the upside include the potential for new, highly value accretive, acquisitions, as well any new 
major large scale contract awards for the logistics segment, which could have positive implications on the 
company's top line.      
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Valuation: 
 
Our valuation on Aramex has yielded a DCF fair value of AED3.21/share, with the company's future cash 
flows discounted by a WACC of 11.69%.   
 
The cost of equity has been calculated by utilizing the capital asset pricing model, and based on a risk free 
rate of 4.85%. We have assigned an equity risk premium of 7%, utilized a beta of 1, and assumed a perpet-
ual growth rate of 5%.  
  
With the share currently trading at AED2.04 per share, our fair value target provides investors with 57.4% 
upside potential. We accordingly assign a strong buy recommendation. 
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FINANCIAL SUMMARY 
(Figures in AED million)) 

Income Statement 2006a 2007a 2008e 2009f 2010f 

Revenues 1,363.8 1,783.8 2,195.9 2,648.0 3,141.8 

Growth 59.7% 30.8% 23.1% 20.6% 18.6% 

COGS 744.0 948.1 1157.7 1393.8 1650.1 

S,G & Admin. Expenses 293.8 388.5 474.3 572.0 670.8 

Other Provisions 193.0 265.0 344.5 398.5 461.0 

EBITDA 133.0 182.2 219.4 283.8 359.8 

Growth 39.1% 36.9% 20.4% 29.3% 26.8% 

EBITDA Margin 9.8% 10.2% 10.0% 10.7% 11.5% 

Depreciation & Amortization 24.8 35.6 45.8 64.4 81.4 

Operating EBIT 108.2 146.6 173.6 219.4 278.4 

Interest Income 8.6 8.1 4.3 15.5 14.5 

Interest Expense 3.3 4.1 2.7 2.9 2.9 

Pre Tax Income 113.4 150.5 175.2 232.0 290.0 

Pre Tax Income Growth 28% 33% 16% 32% 25% 

Income Tax 4.4 9.5 9.6 13.3 16.7 

Effective Tax Rate 3.9% 6.3% 5.5% 5.7% 5.7% 

NPAT 109.0 141.1 165.6 218.7 273.3 

Growth 29% 29% 17% 32% 25% 

NPAUI        109.0          141.1         165.6         218.7        273.3  

Minority Interest 13.8   19.5    22.9  30.3  37.8  

Net Income 95.2 121.6 142.7 188.4 235.5 

Growth 28.0% 27.6% 17.4% 32.1% 25.0% 
ROS 22.2% 13.1% 11.7% 11.2% 11.1% 

Balance Sheet  2006a 2007a 2008e 2009f 2010f 
Cash & Marketable Securities 222.6  238.9  436.8  449.0  429.3  
Trade Receivables-Net 261.7  319.2  407.1  463.8  550.3  
Other Current Asset 78.3  96.0  126.1  152.1  180.4  
Total  Current Asset 562.5  654.0  970.1  1,064.9  1,160.0  
Net Fixed Assets 128.1  193.0  257.9  313.6  371.4  
Net Intangibles 807.3  806.9  806.0  805.0  804.1  
Other Assets 14.4  21.0  21.0  21.0  21.0  
Total Assets 1,512.4  1,674.8  2,054.9  2,204.6  2,356.5  
Short Term Bank Debt 27.4  20.2  19.6  21.4  25.4  
CPLTD 8.3  13.1  13.2  13.3  13.5  
Accounts Payable 117.5  132.1  162.6  196.1  232.7  
Dividend Payable 0.0  0.0  121.3  179.0  176.6  
Other Current Liabilities 138.0  144.2  177.5  192.7  205.7  
Total Current Liabilities 291.2  309.5  494.1  602.5  653.9  
Long-Term Debt 13.4  14.7  16.2  17.8  19.5  
Provisions & Minority Interest 60.4  65.4  90.3  120.6  160.5  
Total Shareholders' Equity 1,147.4  1,285.2  1,454.3  1,463.7  1,522.6  

Total Liab. & Shareholders' Equity 1,512.4  1,674.8  2,054.9  2,204.6  2,356.5  

      
Free Cash Flow Statement 2006a 2007a 2008e 2009f 2010f 
NOPLAT 103.7 137.4 163.9 206.0 261.6 
Non-Cash Items 24.8 35.6 45.8 64.4 81.4 
Gross Cash Flow 128.5 173.0 209.7 270.4 343.1 
Gross Investments 283.6 156.4 146.7 129.0 172.2 
Free Cash Flow -155.1 16.6 63.0 141.4 170.8 

Financing Flow      
Interest Income After-Tax -8.5 -8.0 -4.3 -15.4 -14.5 
Investment Income After-Tax 0.0 0.0 0.0 0.0 0.0 
Increase in Excess Cash & M. Sec. -106.0 14.7 192.5 6.2 -26.3 
Change in Subsidiaries & Long Term Investments 0.0 0.0 0.0 0.0 0.0 
After-Tax Interest Expense 3.2 3.9 2.6 2.8 2.8 
Decrease in Debt & Bonds -38.9 1.2 -1.0 -3.6 -5.9 
Provisions Used -17.0 1.6 -2.0 0.0 -2.1 
Dividends Paid 13.8 119.5 22.9 151.5 216.8 
Non-Appropriation Items 0.0 0.0 0.0 0.0 0.0 
Shareholders Equity -1.6 -116.2 -147.7 0.0 0.0 
Total Financing Flow -155.1 16.6 63.0 141.4 170.8 

Source: Company Financials, Prime Projections 
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Recommendation Target-to-Market Price (x) 

Strong Buy x > 25% 

Buy 15% < x <25% 

Accumulate 5%< x <15% 

Hold -5% < x < 5% 

Reduce -15% < x < -5% 

Strong Sell x < -25% 

Stock Recommendation Guidelines  

Sell -25% < x < -15%  

Investment Grade Explanation 

Growth  3 Yr. Earnings CAGR > 20%  

Value Equity Positioned Within Maturity Stage of Cycle 

Income Upcoming Dividend Yield > Average LCY IBOR 

Speculative Quality Earnings Reflect Above Normal Risk Factor 
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Disclaimer 
Information included in this report has no regard to specific investment objectives, financial situation, advices or particular needs of the report users. 
The report is published for information purposes only and is not to be construed as a solicitation or an offer to buy or sell any securities or related 
financial instruments. Unless specifically stated otherwise, all price information is only considered as indicator. 
 
No express or implied representation or guarantee is provided with respect to completeness, accuracy or reliability of information included in this 
report. 
 
Past performance is not necessarily an indication of future results. Fluctuation of foreign currency rates of exchange may adversely affect the value, 
price or income of any products mentioned in this report. 
 
Information included in this report should not be regarded by report users as a substitute for the exercise of their own due diligence and analysis 
based on own assessment and judgment criteria. Any opinions given are subject to change without notice and may significantly differ or be contrary 
to opinions expressed by other Prime business areas as a result of using different assumptions and criteria. Prime Group is under no obligation 
responsible to update or keep current the information contained herein. 
 
Prime Group, its directors, officers, employees or clients may have or have had interests or long or short positions in the securities and/or currencies 
referred to herein, and may at any time make purchases and/or sales in them as principal or agent.  
 
Prime Group, its related entities, directors, employees and agents accepts no liability whatsoever for any loss or damage of any kind arising from the 
use of all or part of these information included in this report. Certain laws and regulations impose liabilities which cannot be disclaimed. This dis-
claimer shall, in no way, constitute a waiver or limitation of any rights a person may have under such laws and/or regulations. 
 
Furthermore, Prime Group or any of the group companies may have or have had a relationship with or may provide or have provided other ser-
vices, within its objectives to the relevant companies. 
 
Copyright 2008 Prime Group all rights reserved. You are hereby notified that distribution and copying of this document is strictly prohibited without 
the prior approval of Prime Group. 
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